
WHAT ARE THE SKINCARE NEEDS OF MEN?
Dr. Keaney: Starting a potential male patient on a rigorous skincare rou-

tine—not multiple products, but having a rational purpose in selecting active 
ingredients and products that are designed to help slow the aging process—is 
a small step that could lead potentially to other services like injectables, devic-
es, or even surgeries. 

While there are many skincare lines being developed for men, unfortunately 
some are not based on science. A company may add a masculine fragrance to 
an existing product and that’s their new men’s skincare line. Any true men’s 
skincare line needs to address the issues that men face. 

Note that there are some differences in male and female skin. For example, 
men have been shown to have higher levels of oxidative stress not only in the 
skin but also systemically. Estrogen is thought to up-regulate enzymes that 
help decrease oxidative stress, providing women an advantage over men in 
this regard. Men have reduced capacity to respond to oxygen free radicals cre-
ated in periods of inflammation or from sun exposure. 

Additionally, research has shown that men are more prone to UV-induced 
immunosuppression, which is thought to play a role in skin cancer formation. 
This might be one reason why men have higher rates of non-melanoma skin 
cancer or are twice as likely to die from melanoma. 

In terms of extrinsic factors affecting skin aging, men are more likely to 
smoke and are less likely to use antioxidants and sunscreens. Men are more 
likely to develop wrinkles at an earlier age and develop more severe wrinkles. 
Sociological studies have shown that, on average, men tend to look older than 
their stated age, and women tend to look younger. 

Any skincare regimen for a man should address these issues, built on the 
basis of a topical antioxidant and sunscreen. Since men usually are not accus-
tomed to using skincare products, the physician can recommend two prod-
ucts for use in the morning that provide a great foundation to help slow the 
aging process. 

WHAT DO MEN LOOK FOR IN SKINCARE? WHAT DO YOU  
RECOMMEND?

Dr. Keaney: Most men look for simplicity and a purpose. Certainly some 
men are interested in a more complex skincare routine but most want sim-
plicity. Patients need a rationale for using a product. A lot of skincare com-
panies use marketing jargon to attract potential customers, but that doesn’t 
necessarily influence men. Physicians can cut through the marketing “noise” 

The male aesthetic market is growing, particularly in 
terms of non-medical aesthetic offerings, like skincare, 
which is estimated to have double-digit growth. 

Men are more cosmetically conscious today. This 
is particularly true of Millennial men who grew up 
in the era of social media and are used to viewing 
photos of themselves on phones and devices, notes 
Dr. Terrence Keaney, who was interviewed for this 
edition. Additionally, men may desire a youthful, 
athletic appearance that they think makes them 
more successful in social and work environments.

According to physician reports, men represent 
roughly 10 percent of all minimally invasive cosmetic 
procedures—a sizable showing. It should also be noted 
that, while this percentage has remained relatively 
static over the past three or four years, the market 
overall has been growing. In short, the number of men 
seeking cosmetic procedures continues to expand. 

At SkinCeuticals, we have applied our well-known 
research and innovation philosophy to develop an 
appealing unisex portfolio. Products including broad-
spectrum sunscreens such as Sport UV Defense SPF 50 are 
designed to meet the needs of both men and women. 
Additionally, we have developed formulations with 
scientifically proven ingredients that address the primary 
anti-aging needs of men, while also matching their 
formulation preferences. These include Phloretin CF® Gel 
for face and AOX+® Eye Gel. 

While all male patients may not ask about skincare, the 
reality is that men especially require broad spectrum 
SPF protection from UV exposure and can benefit from 
proven antioxidants to support overall skin health. 
Physicians can improve patient care by making skin 
health part of the conversation with all men.
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with a focus on science. 
I recommend SkinCeuticals products for men, because 

they address their fundamental skincare needs. They 
have the best antioxidant products in the market and are 
focused on science. I think that resonates with men. Men 
are more likely to use a product when they have a scientific 
rationale for it. Complete antioxidant coverage means face 
and eyes. We recently completed a study to be published 
soon, showing that patients often forget to apply antioxi-
dant products in the eye area.

I typically recommend the Phloretin CF® Gel for face 
and AOX+® Eye Gel, plus sunscreen. SkinCeuticals makes 
broad-spectrum sunscreens, such as Sport UV Defense SPF 
50, that are good for all skin types. Most men shave every 
day. I often try to build a skincare routine around shaving 
because then skincare becomes part of that daily routine. 
In clinical studies, Phloretin CF® Gel was well tolerated by 
men post-shave. Additionally, antioxidants may be more 
readily absorbed post-shave, which is an added benefit.

HOW CAN PHYSICIANS IMPROVE SKINCARE 
OUTCOMES FOR MEN?

Dr. Keaney: All patients, especially men, require educa-
tion on skincare. Start the conversation by asking about 
their current skincare routine. If the male patient has 
already adopted a skincare routine, even if it’s misguided, 
we know they are proactive and we can potentially build a 
more complex regimen. 

You have to discuss skincare at every appointment. 
Always check what the patient is using to assure they are 
adherent and to make any needed adjustments. 

Vehicle is also worth considering for men. Men have 
thicker skin and produce more sweat and sebum; their tac-
tile response to anything put on their skin is different than 
for women. 

Focus education on the health benefits of good skincare. 
The primary concerns for men are skin cancer and aging. 
Especially for the patient considering a cosmetic proce-
dure, I explain that a device-based treatment alone is not 
enough. They must maintain the results. They must avoid 
skin cancer. 

Physicians who dispense should identify a selection 
of skincare products for men, even if 95 percent of your 
patients are female. You don’t need a whole shelf of male 
products, you can offer two or three products. You can 
get the Phloretin CF® Gel. You can get the AOX+® Eye gel, 
and you can get a sunscreen. Just start men on the building 
blocks, the basics of all of your male patients because those 
products are great for women too.

But if you really have an increased male population in 
your practice, if you’re going to convert some of your men 
into some of these other procedures whether surgical or 

non-surgical, you have to think about men. You have to 
treat them differently, so you have a plan. So I think if 
you’re dispensing skincare, you need to provide a scien-
tific line such as SkinCeuticals, which is designed for both 
female and male skin physiology.  n

 
Terrence Keaney, MD spearheaded the launch 
of the nation’s first cosmetic, hair, and laser sur-
gery center for men, W for Men in Washington, 
DC. He is a member of the American Society for 
Laser Medicine and Surgery (ASLMS), American 
Society for Dermatologic Surgery (ASDS), the 
American Academy of Dermatology (AAD), and 

the International Society of Hair Restoration Surgery (ISHRS).

SPONSORED BY

PHLORETIN CF® GEL 
Serum-in-a-gel texture with synergistic antioxidants—
combines 2% phloretin, 10% pure vitamin C, and 0.5% 
ferulic acid for broad-range environmental protection. 
Phloretin CF® Gel is proven to improve the appearance 
of discoloration and the visible look of fine lines while 
improving skin tone and texture.

•  Provides advanced environmental protection against  
damaging free radicals.

• Evens skin tone for a firmer, brighter complexion.
•  Diminishes dullness and the appearance of  

discoloration.
•  Comforting light texture ideal for normal, oily,  

and combination skin types.
• Proven to be well-tolerated by men post-shaving.

AOX+® EYE GEL 
This breakthrough serum-in-a-gel contains a synergistic 
antioxidant combination to help protect the delicate 
eye area from oxidative stress, while targeted actives 
revive under-eye skin and help reduce the appearance 
of puffiness.

• Helps fight signs of aging.
• Visibly improves signs of photodamage.
•  Helps reduce the appearance of puffiness and  

under eye bags.
•  Combats signs of fatigue to restore a fresh, vibrant   

appearance.


