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P
regnancy induces a number of changes in a wom-
an’s body, and those changes are not always fully 
reversed in the post-partum period. Many women 
complain of residual fat deposits in the mid-section, 

thighs, and even the upper arms. Obviously the skin of the 
abdomen (and other body areas) can stretch during preg-
nancy, and it does not always return to its pre-pregnancy 
firmness or elasticity. In conjunction with stretching, hor-
monal influences can lead to textural changes, such as peb-
bling or dimpling. 

Given this variability, I do not offer a “Mommy Makeover” 
package. Instead, I make patients aware of the various 
device-based and skincare options available to help contour 
the bodies and reduce fat and skin laxity. The specific treat-
ment approach varies from individual to individual.

When there is a pebbling effect and significant overall 
texture change, the BTL Exilis Ultra provides a smoothing 
and tightening to the skin. To further enhance the results, 
the BTL Cellutone device can be effectively utilized post-
BTL Exilis Ultra treatments. 

It’s worth noting that “cellulite” may be used as a catch-
all term that may not accurately reflect the changes in an 

individual’s skin. Sometimes what patients call cellulite is 
really a form of skin laxity that will respond very well to 
treatment with BTL Exilis Ultra. 

THINKING LONG TERM
Many of my patients are young mothers who may be inter-

The Minimally Invasive 
“Mommy Makeover” 

BTL offers me a nice breadth 
of different devices to be 
able to attack those issues. 
In body contouring—
whether you call it a mommy 
makeover or just body 
contouring in general—we’re 
getting more sophisticated. 

 —Annie Chiu, MD 

Before and after 3 BTL Vanquish ME treatments/3 weeks.

AFTERBEFORE

By Annie Chiu, MD

Courtesy of Annie Chiu, M
D

Before and after 3 BTL Vanquish ME sessions/3 weeks.

AFTERBEFORE

Courtesy of Annie Chiu, M
D
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ested in having more children. As such, they do not want to 
undergo or are not candidates for surgical “tummy tucks.” A 
non-invasive intervention makes sense for these patients. 

Just as I could never use one filler to accomplish all out-
comes for a patient’s facial aesthetics—some fillers are better 
for fine lines and some fillers give you lift—the same holds 
true for body treatments. In addition to devices, we can 
also offer skincare to help tighten the skin, especially of the 
thighs. As we get more sophisticated with the body, we real-

ly have to do a more multi-modality approach. That is really 
what the non-surgical mommy makeover has captured.  

A benefit of non-invasive selective radiofrequency body 
contouring is that treatment can be offered sequentially or 
repeated at future times. A woman may have a significant 
reduction in circumferential fat with BTL Vanquish ME and 
then desire tissue tightening to address residual sagging skin.

Following additional pregnancies, a woman can return for 
additional contouring procedures. The reality is that a wom-
an’s body continues to age whether she has another child or 
not. Loss of collagen is not limited to the face, but occurs all 
over the body, leading to laxity. Therefore, I emphasize to my 
patients the need to think long-term. I also emphasize the 
potential benefits of multimodal approaches.

A woman who has satisfactory fat reduction with BTL 
Vanquish ME could develop specific bulges or desire thigh 
treatment, which is ideal for BTL Exilis Ultra. Nothing is for-
ever, because we continue to age and our lifestyle changes, 
etc.

It is also important to identify patients who will not be 
satisfied with results of device-based interventions. Many 
women with excess skin can achieve good outcomes with 
the right combination of devices, but the patient who 
expects a perfect bikini body will not be satisfied and may 
be referred for surgical interventions.

CARE FOR THE CAREGIVERS
As the caregivers of the fam-

ily, moms focus on the well-being 
of others. After pregnancy, many 
women are concerned about the 
appearance of their bodies but 
worry about spending time on 
treatments and recovery. With 
no pain and no downtime, BTL 
Vanquish ME non-invasive body 
contouring treatments are ideal 
for these women; they are both 
affordable and effective. Treatment 
is something they can do for them-
selves without taking significant 
time away from family or work. 
Especially as they navigate the chal-
lenges of managing family and in 
many cases a return to work, moth-
ers can achieve the look they desire, 
feel more confident, and be more 
positive after non-invasive fat reduc-
tion and body contouring. n

•  Avoid treatment while mothers are breastfeeding. 
Devices have not been studied for use during this period.

•  For mothers who have been breastfeeding, wait about 60 
days before treating to allow estrogen levels to normalize.

•  Wait until about six months post-partum for non-nursing 
moms. This maximizes the body’s natural healing/
restorative processes. Also around six months, many 
mothers have developed a routine and are better prepared 
to explore treatment options.

TREATMENT GUIDELINES

Before and after 3 BTL Vanquish ME treatments over 3 weeks.
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E
very woman gains weight differently within pregnan-
cy, and they lose weight differently after pregnancy 
and breastfeeding (if applicable). Some women retain 
bulk abdominal fat while others just have bulges. 

BTL Vanquish ME is effective for both of those types of fat 
accumulation. I have found that the device is very effective 
for offering a non-invasive “Mommy Makeover” for moms 
looking to have their bodies better resemble their pre-
pregnancy state.

THE MOMMY EXPERIENCE
I’ve had experience with fat reduction technologies at 

different practices in the past, but I have not found them 
to be as reliable as BTL Vanquish ME. For example, with 
CoolSculpting treatments, some patients developed asym-
metries that we actually treat with BTL Vanquish ME. BTL 
Vanquish ME can treat a broader area, because of the way 
the device is designed. It’s always tuning for fat, so it distrib-
utes the energy in areas of maximal fat. At the same time, it 
delivers energy to all areas of fat. 

We’ve seen patients who had liposuction and developed 
asymmetries as a result. Again, BTL Vanquish ME is well-
suited to reduce that remaining fat. It’s also worth noting 
that patients may be weighing surgical liposuction against 

non-invasive fat reduction. There are many factors to con-
sider, patients should be reminded that liposuction can 
result in scarring where cannulas are inserted.

We market BTL Vanquish ME as a comprehensive treat-
ment, rather than a quick fix. Moms who come to us often 
have other cosmetic concerns, so we focus on a holistic, 
long-term approach. For example, stretch marks are a 
common concern. Sometimes women are interested in 

An Ideal Treatment  
Post-pregnancy

We’ve seen results of every 
single person regardless of 
the type of fat accumulation 
that they have.

 —Kathy Lee, MD 

By Kathy Lee, MD

Top: Patient with post-liposuction asymmetries.

Bottom: Correction of asymmetries with BTL Vanquish ME.

AFTERBEFORE

AFTER

BEFORE

Courtesy of Kathy Lee, M
D
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reducing the appearance of C-section scars. We ascertain 
the patient’s concerns, explain what treatments we offer, 
and devise a plan to meet their goals.

BTL Vanquish ME is a wonderful technology that pro-
duces results quickly, but to maintain and to even enhance 
results, patients must adopt lifestyle changes. At every visit 
we discuss diet and exercise with patients. The patient is 
returning to the office each week for four to six weeks, so we 
have a built-in opportunity to educate and encourage them. 
They know that we’re going to hold them accountable for 
what they’ve done in the past week. This helps motivate 
people to make changes especially post-pregnancy. 

GROWTH OPPORTUNITY
Our practice has seen growth potential with body con-

touring and skin laxity. Many patients are starting with 
BTL Vanquish ME or BTL Exilis ULTRA for the abdomen. 
When they see the results, they then choose to move on 
the addressing the thighs, back, or arms. Additionally, the 
majority of our patients are also interested in facial reju-
venation, including the use of neurotoxins or fillers and 
chemical peels or even devices for facial rejuvenation. n 

DIVIDE AND CONQUER: “Some moms tend to retain 

two little bulges in the center of the abdomen. It’s 

counterintuitive, but instead of focusing the BTL Vanquish 

ME device in the center, I actually will divide the area 

horizontally and treat the top and bottom halves 

separately, which allows the middle section target area to 

be double treated with overlapping treatments rather than 

one continuous 45 minutes. It provides better tuning and 

better results.”

MEASURE OUTCOMES: “We take all the objective mea-

surements every time they come in, which is a great thing 

with BTL Vanquish ME. A lot of other devices lack good 

standards for measuring the abdominal width, so you’re 

just kind of following photography. With BTL Vanquish 

ME we take measurements of centimeters they decreased, 

their body fat, and their weight.”

OPTIMIZE OUTCOMES

Last fall we demoed the BTL Vanquish ME as part of our 

charity fundraiser fashion show with Carmen Electra 

for En Plein Air, a laser scar charity that I started. A few 

months ago, we had a Wellness Night and we had BTL 

Vanquish ME demos. We had a dietician, a fitness coach, 

and a stylist give talks on exercises to maximize weight 

loss, diet tips and recipe modifications, and ways to dress 

to enhance your figure. The stylist talked about how to 

use clothing to motivate you to lose weight. 

FOCUS ON MARKETING

AFTER

BEFORE

Top: Patient before treatment.

Bottom: Contouring with BTL Vanquish ME.

Courtesy of Kathy Lee, M
D
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In the period just after pregnancy and 
indeed through the challenges of raising 
a family, women will experience a range 
of emotions and physical changes. In the 
post-partum period, hormonal fluctuations 
may occur, leading women to not feel their 
best. They may experience sleep disruption, 
mood changes, and be prone to weight gain 
or retention. The best way to help these 
women feel better is with an inside/outside 
approach, says Shelena Lalji, MD of Houston. 
Dr. Shel, as her patients call her, focuses on 
restoring vitality and rejuvenation; she offers 
ways they can feel better through nutrition 
and supplementation. Then she custom-
izes a regimen of non-invasive procedures 
to remove fat and help contour the body 
with BTL Vanquish ME as well as—for those 
who are interested—fillers, neurotoxins, and 
device-based treatments for signs of aging. 
To best serve these patients, Dr. Shel focuses 
on education about their bodies and treat-
ment options and offering support so they 
understand they should have no shame in 
looking to rejuvenate their bodies.

“We do a mix of internal and external 
marketing, but often happy patients are 
our best asset. Word of mouth is the most 
satisfying kind of marketing,” Dr. Shel says.  
Educational marketing is geared to existing 
patients through practice communications, 
such as email newsletters, in-office initia-
tives, and information on the website. The 

website is also a draw for new patients, so 
it is updated with information about treat-
ments, outcomes, and before/after galler-
ies. SEO is important, Dr. Shel notes.

When educating about mommy makeovers, 
it’s important to highlight the benefits of 
treatment: lack of downtime, relative speed 
of treatment, and potential outcomes. BTL 
devices are among the most commonly 
used for fat reduction and body contouring 
in her practice because of these benefits, 
Dr. Shel says. She is able to offer patients 
the outcomes they want while respecting 
their busy schedules. Patient satisfaction is 
high, she says. Most patients are open to 
body contouring, but there may be some 
hesitation among others. Patient support is 
important. “I tell mothers, ‘The happier you 
are, the happier your family will be.’ Making 
yourself feel better is a form of self-preserva-
tion,” Dr. Shel says. “There is nothing insensi-
tive or selfish about it.”

Demand for body contouring has always 
existed, Dr. Shel insists. Available options 
previously were expensive or associated 
with downtime. BTL Vanquish ME has not 
only met that demand; it is also generat-
ing new interest in body contouring from 
patients who are interested in achieving a 
slimmer, more contoured profile without 
pain or downtime. Alerting patients to this 
possibility is key to continued growth.

EDUCATION AND SUPPORT: THE HEART OF MOMMY MAKEOVERS
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T
he fat reduction market for men 
remains largely untapped and rep-
resents a significant opportunity for 
today’s dermatology practice. While 

data and personal experience show a slow but 
steady increase in men interested in inject-
ables and other cosmetic services with an eye 
toward rejuvenation and facial aesthetics, there 
is already a sizable population of men who are 
prime for body contouring procedures.

I firmly believe that best results in body con-
touring come from the combined use of differ-
ent devices. In our practice, we primarily use 
the BTL Vanquish ME, BTL Exilis Ultra, and BTL 
Cellutone. We often use a combination of treat-
ments for optimal results. (See my other article 
on p. 16 for more.)

THE MALE PROFILE
I see a number of men who are established 

in their careers but have allowed work and/
or family responsibilities take them away from 
their fitness routines. In our practice we take a 
holisitic approach to fat reduction. When the 
mid-career male comes in looking to lose a few 
inches, I encourage him to start exercising and 
eating a healthier diet, even if that means start-
ing with a walking routine. I recently treated 
a CFO who began a walking routine, started 
drinking more water, and 12 weeks after his BTL 
Vanquish ME treatment had gone from a size 
42 waist to a 36 waist. The patient tells me he 
now “feels better about himself” and is more 
confident in social and professional settings.

Men may feel that excess weight makes them 
look out of shape, tired, or older. I have profession-
als, all the way to CEOs who want to shed inches 
so they look more competitive in the workplace. 

Man Up: Male Body 
Contouring Perspectives 
By Suneel Chilukuri, MD

BEFORE AFTER

BEFORE AFTER

Left (top and bottom): Patient before treatment.

Right (top and bottom): After 3 BTL Vanquish ME + Cellutone treatments. 

Courtesy of Suneel Chilukuri, M
D
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There are also men who want to be more competitive in 
social arenas, whether they be single or sometime newly single 
men. Especially with the advent of on-line dating and social 
media, appearances seem to have taken on new importance.

Some of the men and women who present to my practice 
are fit individuals, looking to eliminate stubborn fat pockets 
or optimize the results of their fitness routines. Others just 
want a more slimmed down appearance so that their clothes 
fit better and they look a bit more “in shape.” They have 
reasonable expectations, and are happy with a general cir-
cumferential fat reduction and targeted tightening of specific 
areas of concern.

NO NEEDLING NECESSARY
Some men present for fat reduction and that’s it. Others may 

express initial interest in other procedures, such as facial rejuve-
nation or hair removal. Hair removal can be especially popular 
among “fit men.” Still others seem “inspired” by their new look 
to consider additional aesthetic interventions. Such patients 
may be converted to injectables, lasers, and/or IPL treatments. 

While there is no firm data on the topic, it is often sug-
gested that men are more averse to pain, particularly when it 
comes to elective procedures. If true, this could explain why 
men may be more interested in a BTL Vanquish ME relatively 
pain-free fat reduction treatment compared to injectable 
neurotoxins or fillers. There is also probably some concern 
among men that they could look like they “had work done.”

For needle-averse patients, I have seen very nice skin tighten-
ing and improved contours after treating facial wrinkles near 
the brows and eyelids with the BTL Exilis Ultra. Treatment 
feels like a warm massage, so is very tolerable—if not pleasant. 
Radiofrequency energy, with newly added ultrasound compo-
nent, directly heats collagen to stimulate remodeling, resulting in 

a tightening of lax skin via improvement in superficial wrinkles. 
There is no cutting, and no “frozen” look with BTL Exilis Ultra 
treatment. As a consequence, results are very natural. These fac-
tors combined are quite appealing to many male patients. 

A BOY’S CLUB
Device-based fat reduction, tissue tightening, and contour-

ing appeal to the typical male with the promise of noticeable 
improvements with no downtime, minimal if any discomfort, 
and natural results. Key to growing demand is to make men 
aware of their options.

Many of my male patients are referred by wives or girl-
friends who either underwent treatment themselves or read 
in-office marketing materials. A fair number of our male fat 
reduction patients are medical dermatology patients who 
also responded to these in-office materials.

I have also made efforts to reach the male market in a 
non-intimidating, friendly environment. For example, our 
practice hosts educational programs at local golf clubs. Our 
monthly men’s group has become so popular that we have 
to randomize the invitations, as we cannot accommodate 
the full invite list in one evening.

Regardless of any preconceptions, the reality is that many 
men are concerned about their overall cosmetic appear-
ance and, while they may not fixate on a few wrinkles or 
“age spots,” they want to look and feel good in general. To 
that end, non-invasive fat reduction and body contouring 
with BTL Vanquish ME and BTL Exilis Ultra appeal to this 
population. When men are made aware of their options, 
many will at least seek more information and a majority 
will go through with treatment. Of these, a sizable propor-
tion may be interested in other aesthetic procedures, espe-
cially low-discomfort, high-impact, needle-free options. n

Courtesy of Jason Lupton, M
D

BEFORE

Right: Patient before treatment.

Left: Patient after 4 treatments with BTL Vanquish ME.

AFTER
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N
on-invasive fat reduction is an increasingly popular 
aesthetic procedure, and much of the growth in my 
practice is driven by male patients. At least half of 
the patients that we see for fat reduction are men. 

In my practice, the workhorse devices for fat reduction and 
other aesthetic procedures are BTL Vanquish ME, BTL Exilis 
Ultra, and CoolSculpting. We currently use the Vanquish ME. 
ME stands for Maximum Energy and allows us to deliver more 
energy, more comfortably to the patient during each treat-
ment. As a stand-alone device, we use Vanquish ME for cir-
cumferential fat reduction for the abdomen and the back. 

BTL Exilis Ultra is the newest release from BTL for radiofre-
quency skin tightening. Exilis Ultra offers the addition of dif-
fuse ultrasound for more homogeneous heating and to make 

treatment more comfortable for the patient. The system is 
ideal for treatment of male and female patients for tightening 
of skin in the head and neck area, as well as for other body 
areas. A popular treatment in my practice is the use of Exilis 
Ultra in the submental region to reduce fat in the area and to 
contour it. This is popular among both men and women. Exilis 
Ultra is allowing us to provide excellent results with fewer 
treatments and more consistent, more dramatic results. 

Having more than one device available has been beneficial 
in our practice. Occasionally, after a patient has completed 
treatment with Vanquish ME and has a bulk reduction of cir-
cumferential fat, a residual bulge may be revealed. BTL Exilis 
Ultra or CoolSculpting can be used in such cases to address 
those targeted areas.

RETHINKING THE MALE PATIENT
Educating the male patient can be deceptively simple. 

The male patient typically wants to know how long the 
procedure will take, how long the recovery is, and what it 
costs. He also typically wants a quick procedure with quick 
results. Non-invasive fat reduction with the Vanquish ME 
fits the bill on both counts. 

Practices should recognize the growth potential within 
the male aesthetic market, especially in terms of fat reduc-
tion and body toning. Although men are learning about 
their treatment options through word of mouth, lay media, 
and even their female partners, some men simply are not 
aware that noninvasive treatment options exist. Whereas 
some men may not be that concerned about facial aesthet-
ics and related procedures, I find that many are concerned 
about their body. When they learn that we provide a treat-
ment that is easy for them to do, has no downtime, and fits 
their schedule, many will sign up right away.

 Most men that have presented to my practice for fat 

Beyond DadBod:  
Fat Reduction and Body 
Contouring for Men
By Grace Liu, MD

“BTL Vanquish ME expands 
your indications for 
treatment. Because now 
you can treat patients who 
are larger. Now you can 
treat patients who weren’t 
candidates for CoolSculpting 
that aren’t bulge-specific. 
That’s where BTL Vanquish 
ME comes very nicely into 
the body contouring market.” 

—Grace Liu, MD 
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reduction are very realistic with their expectations. Most 
men realize that they will not get a “cut” or highly defined 
look from a device-based intervention alone; such defini-
tion requires liposuction. Nonetheless, it is important to 
discuss likely outcomes with patients and be sure that 
proper expectations are set.

With the phenomenon of the “Dad Bod” taking hold, 
many men seem comfortable with a less-than-“perfect” 
physique. They do not want excess belly fat or a “beer 
belly,” but they don’t need “six-pack abs” either. They want 
to look fit and feel more comfortable in their clothes. They 
want to look better and feel better. This is certainly a rea-
sonable expectation for BTL Vanquish ME treatment.

It should be noted that some patients do see improved 
definition following non-invasive treatments. Obviously I 
and they are pleased with that outcome. However, it is not 
something we should anticipate.

Conversely, there will be patients with inappropriate 
expectations. I have had patients who failed gastric bypass 
tell me that they want their fat gone without exercise or 
dietary change, and they think a device-based intervention 

is the answer. Such a patient is not an ideal candidate. 
We are finding that patients who are overweight—not 

just fit patients with stubborn fat deposits—are getting 
meaningful improvement in fat with BTL Vanquish ME. 
However, patients who are very overweight probably are 
not best candidates for treatment.

HAPPY PATIENTS
There is a general perception that men do not tolerate 

discomfort from aesthetic procedures as well as women do. 
In fact, it’s sometimes suggested that women are used to tol-
erating discomfort for the sake of beauty, while men will not. 
In the case of body contouring, I have found that men tend 
to tolerate procedures better than my female patients. BTL 
Vanquish ME tends to be associated with minimal discom-
fort overall. I have never had a male patient say he could not 
tolerate a BTL Vanquish ME procedure. 

This lack of discomfort on the part of men translate to over-
all satisfaction with the procedure itself. They want to repeat 
treatments. Given their satisfaction with this procedure, they 
may be more receptive to other types of procedures. n

Our practice does not do a significant amount of external 
marketing. We provide informational brochures and handouts 
in waiting areas and exam rooms, and we play video loops 
that review our various services. Most of our male patients ask 
about fat reduction because of BTL Vanquish ME educational 
materials they see while in the office for another reason. If a 
patient expresses interest in device-based fat reduction, we 
do a consultation and an evaluation on the spot to see if he or 
she is a candidate. 

Furthermore, at the end of every visit with my cosmetic 
and general dermatology patients—for skin checks, dermatoses, biopsies, etc.—I ask, “Is there anything else I can 
do for you? Are there any prescriptions you need? Is there anything else I can help you with?” Patients are very 
happy that I ask, and it often opens the door to a discussion of procedures and services available in our practice. 
Coincidentally, I recently read an article that said, “Is anything else I can do for you?” is the most important 
question a doctor can ask his/her patients. Simply asking this question leads to an increase in patient satisfaction 
and validates the patient’s perception that you really care about them and want to assist them. 

After abdominal fat, the area that bothers men the most is the neck. They really dislike having a saggy neck or poorly 
defined jaw lines. Whether they have had fat reduction treatments or are in for another reason, men often ask about 
the neck. They are not so much focused on wrinkles on the forehead. They really are more focused on skin laxity, espe-
cially in the neck and chin areas.

A NOTE ON MARKETING

“We know that 30% of the population 
has a BMI over 30. I am confident that 
demand for fat reduction will continue 

to increase. And I believe that the 
male market will drive a significant 

proportion of that growth.”
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Treating the Fit Patient 
with Radiofrequency
By Peter Jenkin, MD

F
or fat reduction, body contouring and other aesthetic 
procedures in our practice, we use the BTL Exilis and 
the BTL Vanquish ME. The BTL Exilis is an ideal system 
to treat wrinkles; the skin around the eyes appears 

tighter, the contour of neck and jawline area improves. BTL 
Exilis is a to go treatment for cellulite. The applicator easily 
targets stubborn, small, relatively inaccessible areas around 
the shoulder or upper arm area, on the upper medial thighs, 
or sometimes in the banana roll area of the posterior thigh.

BTL Vanquish ME more effectively targets fat compart-
ments around the abdomen. With the Vanquish Flex 
Applicator, we can use BTL Vanquish ME to treat smaller 
areas. Some patients who have significant fat reduction 
in the abdomen may have resultant skin laxity. Younger 
patients tend to see natural tightening over a short time, 
but as older patients lose elasticity generally, they may 
see insufficient natural skin tightening resulting in new 
wrinkles. For these individuals, BTL Exilis may be used after 
a BTL Vanquish ME series, to tighten the skin.

SLIM TARGET
While BTL Vanquish ME can be used effectively for patients 

who are overweight, the majority of our patients are rela-
tively fit and close to their ideal BMI. For these patients, we 
are able to see dramatic improvements in terms of fat reduc-
tion and body contouring. These are patients with localized, 
stubborn fat pockets. Most of our fat reduction patients 

The vast majority of 
patients we see for 
those procedures are 
coming in, asking 
specifically for some 
form of fat reduction and 
increasingly they’re asking 
about BTL Vanquish ME 
by name. 

—Peter Jenkin, MD 

Before and after 4 BTL Vanquish ME treatments.

BEFORE

AFTER

Courtesy of Am
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oradi, M
D
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are established patients in the practice who 
learn through internal marketing that new, 
non-invasive treatments are available. We 
have interest from both men and women, 
and all our marketing materials are gender 
inclusive. Targeted marketing and education 
of the fit patient is important. Because many 
of these patients do exercise, eat well, and are 
generally fit, many believe that an aggressive 
treatment like liposuction is their only option. 
They are surprised to learn a non-invasive 
treatment can work for them.

We actually see a number of patients who 
have undergone liposuction and are dissatisfied 
with the results. They have developed lumpiness 
or irregularity. Some have had corrective lipo-
suction with little to no improvement and are 
therefore reluctant to undergo additional sur-
gery.  Radiofrequency has proven very effective 
for smoothing out any bulges for such patients.

Our society has seen increased comfort in 
discussing appearance and being more open 
about cosmetic procedures. Contrary to any 
belief that patients may see a fat-reduction 
procedure as “cheating,” our fit patients see 
non-invasive fat reduction as just one more 
thing they can do to get in better shape. Active 
patients tend to stay in their fitness routines 
because they like the way they look and feel. 
Outcomes from a non-invasive treatment like 
BTL Vanquish ME and/or BTL Exilis contribute 

to looking and feeling better.
High quality, standardized pho-

tography is helpful to quantify 
and follow treatments with BTL 
Vanquish ME and BTL Exilis. Fit 
patients will likely notice a differ-
ence in the fit of their clothes or 
will be able to visualize a reduc-
tion in stubborn fat pockets. 

THE RIGHT FIT
Both men and women are 

increasingly interested in the 
opportunity to noninvasively 
treat stubborn fat deposits. 
Some of these patients have 
already undergone surgical lipo-
suction and are looking to cor-
rect subsequent irregularities. n

Hydrate: Adequate hydration is essential to maximize 
outcomes, and patients should be hydrating the day 
before the procedure, says Dr. Jenkin.

Consider “Massage”: Massage was recommended 
after cryolipolysis and Dr. Jenkin found it helpful.  After 
abandoning cryolipolysis in favor of targeted RF with BTL 
Vanquish ME, he has continued to use post-treatment 
massage and definitely finds it makes a difference. 

TIPS FOR OPTIMIZED OUTCOMES

Before and after 4 BTL Vanquish ME treatments.
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Facial plastic surgeon Gregory Mueller, MD practiced for more 
than 15 years without incorporating any devices into his prac-
tice. He focused on surgical procedures and injectables only. 
Just over a year ago, he added BTL Vanquish ME, and “It’s 
been a tremendous practice builder,” he says. “It’s really paid 
off.” He now urges colleagues that don’t offer device-based 
interventions to consider them for their practices.

Dr. Mueller has established a steadily growing demand for 
non-invasive body contouring through a targeted internal 
marketing program and subsequent word-of-mouth refer-
rals. E-mail marketing to his existing patients raised aware-
ness initially. Smart TVs throughout the office educate 
patients about BTL Vanquish ME. Now, he says, “Our big-
gest marketing success has been the results.” Dr. Mueller 
has many existing patients seeking treatment, but he is 
also seeing an overall increase in foot traffic, he says. Every 
patient treated is weighed and photographed through the 
treatment process, and photos are posted on the website, 
which further drives demand.

Primary demand is for trimming and toning the waist, Dr. 
Mueller says. Most of his patients are fit to begin with and are 
excited to learn about a treatment option that allows them 
to remove any stubborn fat deposits, eliminate that last bit of 
fat padding, or tone their abdomens. Those already into a fit-
ness routine are especially excited about non-invasive treat-
ment. They can improve their appearance without having 
to take any time off from the gym or their exercise regimen. 
In fact, Dr. Mueller says that working out the day after treat-
ment to get circulation going to help flush fat.

The high demand for body contouring is just part of his prac-
tice growth, says Dr. Mueller. Patients come to the office for a 
series of four to six 45-minute BTL Vanquish ME procedures. 
That face-to-face time is a great opportunity to educate 
patients about injectable treatments and skincare. Those 
Smart TV loops are effective conversation starters, he says. 
There are also product displays in the BTL Vanquish ME treat-
ment rooms that often spark a conversation.  Patients who 

are fit may be ripe for other procedures, as they are generally 
body conscious and want to look and feel their best. 

Optimizing outcomes depends on identifying the best can-
didates for treatment: those with a stable weight, healthy 
diet, and an established exercise regimen. 

Massage can be used after treatment to support removal of 
fat through the lymphatic system, Dr. Mueller says. He does 
not offer the BTL Cellutone vibrating massage in his prac-
tice currently, but notes that it is one option for helping 
to improve overall treatment experience. He recommends 
traditional hand massage to his patients.

Dr. Mueller says that BTL Vanquish ME fits an unmet demand 
in his practice and has opened up access to new patients. 
While he personally consults with and assesses every candi-
date for BTL Vanquish ME therapy in his practice and main-
tains an active role in their ongoing care, he has found that he 
can see such patients without reducing his other patient care 
duties. Support staff manages the direct delivery of treatment. 

There are no consumables or hard expenses associated 
with treatment delivery.

FROM WORD OF MOUTH TO INCREASED FOOT TRAFFIC:
MARKETING BODY CONTOURING

Before and after 4 treatments with BTL Vanquish ME.

AFTER

AFTER
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The New Definition  
for Body Contouring
By Jeanine Downie, MD

A
mong fit patients, interested in fat reduction and 
body contouring, the most common areas of con-
cern are the abdomen and thighs. I treat these areas 
initially using BTL Vanquish ME and may follow up 

with additional devices for optimal outcomes. To ensure good 
outcomes, it is essential that each patient is very well hydrated. 
I weigh and measure patients at the start of each visit in order 
to track results. And the results are always evident.

LESS MELTING, MORE SCULTPING
We are interested in sculpting the abdomen more for a fit 

patient, therefore, when using BTL Vanquish ME we focus 
on higher fluency levels. The goal is to have each person look 
much better in their bathing suit and in their clothes. To 
clarify: overall treatment program is not just about loss of 

inches but improvement in overall muscle tone.
In discussing treatment with my patients and setting out-

comes, I make it clear that we can provide definition in the 

You can actually cut up an 
abdomen and make it look 
completely ‘ripped,’ where patients 
have a clear six pack or an eight 
pack to show off to their friends.

 —Jeanine Downie, MD 

In general, I avoid devices with costly consumables and favor instead devices like BTL Vanquish ME and BTL Exilis. I’d rather 
invest money into marketing than spend on consumables.

I firmly believe that the best marketing is practice- and provider-specific. I focus on highlighting the procedures that I 
do best, and I tailor my messaging to my patient base.

Any company that you invest in for a device should offer marketing support and guidance. However, a practice should 
not rely on a device company to drive demand and send patients through the door. Such models have not been as 
effective, in my opinion, as a personalized marketing program.

In my practice, I invest a significant amount of money into in-house marketing for all our practice offerings. We have 
TouchMD video screens in each of the patient rooms where I have loaded information on every laser/device, each 
procedure, and product we offer. 

The second tool in my marketing budget is my website. We pay for SEO, help with online defamation, marketing, 
specials, and promotions. Our SEO management company also does a newsletter for us. 

I would estimate that about 30 percent of my new business comes from my website alone, so it is essential to keep sites 
up to date with treatment options, like BTL Vanquish ME.

DR. DOWNIE’S MARKETING TIPS 
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T
he obesity epidemic in the United States continues 
unabated. Estimates suggest that roughly 30 percent 
of Americans are overweight, and 30 percent are con-
sidered obese. In any given state, at least one in five 

patients is obese. An important reality is that many of these 
patients—men and women—are at least moderately active 
and in somewhat good health. Some patients are quite active 
and have adopted healthy diets, but may still be struggling 
with weight gain from previous bad habits. These individuals 
are often frustrated with stubborn fat deposits and are eager 
to discover effective options to remove that fat. Selective 
radiofrequency fat destruction and cellulite reduction with BTL 
Vanquish ME and BTL Exilis ULTRA is a great option for treating 
overweight and moderately obese patients. The systems are ide-
ally suited for circumferential fat reduction of the abdomen—
the classic “spare tire”—as well as toning the hips and thighs.

MEETING PATIENT DEMANDS
Patients who are overweight or obese, based on BMI calcu-

lations, can see notable reductions of fat with a series of BTL 
Vanquish ME treatments. These patients must understand 
that they will not have six-pack abs after their treatment and 
will likely still be considered “overweight” for their body frame. 
However, they will see notable (often significant) reductions in 
their waist size, as measured in inches. Friends and colleagues 
will likely notice that these patients have “lost weight,” and the 

patients feel better in their clothes.  Since the treatment reduces 
fat and not weight, patients must conceptualize outcomes in 
terms of inches lost, rather than pounds shed.

When they look in the mirror after treatment, patients feel 
better and are motivated to adhere to their diet and exercise 
regimens. For some patients, this jump starts or reinvigorates 
their fitness plan so that they eat better and exercise more, lead-
ing to even greater reduction in weight. We include discussions 
of exercise and nutrition as part of our interactions with all 
patients who undergo non-invasive fat reduction treatments. 

Targeting Abdominal 
Fat: Slimming Profiles

With these three devices—
BTL Vanquish ME, BTL Exilis 
Ultra, and BTL Cellutone—we 
can treat anyone.

 —Suneel Chilukuri, MD

By Suneel Chilukuri, MD

abdominal area, producing the look of a six- or eight-pack. Such 
an outcome is now possible and, of course, completely desirable. 
I do not say that their stomach will look perfect or that they 
will never gain the inches back. Patients must continue to be 
healthy, exercise, and eat right to maintain results of treatment.

Many fit patients are very excited by the potential for 
reducing stubborn fat deposits. For patients who seek for 
advanced treatment experience, I offer BTL Cellutone. The 
device uses vibration to improve lymphatic flow after BTL 
Vanquish ME treatment, helping encourage flushing of 

the targeted fat. I find this to be a very effective approach. 
Finally, I also use BTL Exilis to help tone thighs and give fur-
ther definition to the abdomen. Patients who can tolerate 
high heat during this procedure will see that their skin gets 
tighter and they have a better, more defined result.

BTL Vanquish ME is attractive to patients not only because 
of the results that are possible, but because of the relative 
affordability of treatment, which can be much lower than 
with other devices on the market. For our practice, the lack 
of consumables makes the device a win for us, as well. n

BTL Vanquish ME is FDA cleared for circumferential reduction 
of the abdomen, BTL Vanquish Flex is FDA cleared for deep 
tissue heating, BTL Exilis Ultra is FDA cleared for wrinkles, 
rhytides, and reducing the appearance of cellulite. BTL 
Cellutone is cleared as a therapeutic vibrator.
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BTL Vanquish ME possesses the industry’s largest applicator 
which facilitates efficient circumference reduction—measured 
across the abdomen—allowing patients to painlessly target fat 
in three broad areas in less than an hour per session. The wide 
applicator, coupled with the nature of Selective RF energy distri-
bution through fat layers, allows for even treatment and overall 
reduction of fat. In contrast, other fat reduction systems with 
contact/suction applicators treat only those areas where the 
device is applied, creating the potential for uneven treatment, 
residual bulges, or demarcations. Furthermore, these small appli-
cator treatments become costly, when the costs per area and 
repeat treatments are compiled. BTL Vanquish ME represents a 
more cost-effective option for both the patient and practice. A 
no consumable model allows practices to invest a percentage 
of their consumable savings back into targeted marketing pro-
grams that brand the practice rather than just the technology. 

Many very large patients are not candidates for liposuc-
tion. Furthermore, surgery may be associated with uneven 
outcomes and scarring, so that patients prefer a non-inva-
sive, pain-free alternative. In addition to having several days 
of downtime, surgery is often much more expensive than 
non-invasive treatment with BTL Vanquish ME. 

OPTIMIZED OUTCOMES
Patients appreciate the opportunity to undergo a rapid 

treatment with maximum outcome. I find that when they 
see the results, most patients are interested in additional 
treatment sessions. In addition to BTL Vanquish ME, the com-
pany also offers BTL Exilis Ultra and BTL Cellutone. Targeting 
the tissue with RF and ultrasound energy, BTL Exilis Ultra is used 
for skin tightening, wrinkle reduction, and body contouring. In 
a relatively fit patient, BTL Exilis Ultra can be used to improve 
skin laxity of the abdominal area.   For the overweight patient, 
BTL Exilis Ultra can be used to improve skin quality after fat 
reduction by addressing any residual sagging skin and providing 
an overall tightening effect for the abdomen, flanks, and back. It 

can also be applied 
to the thighs for a 
smoothing effect.  
When combining 
the Exilis Ultra with 
the Vanquish ME 
Flex Applicator and 
Cellutone, patients 
see tremendous 
improvement of cel-
lulite.

I also couple the 
Cellutone with 
BTL Vanquish ME 
treatment, to fur-
ther enhance body 
contouring results. 
Coupled with BTL 
Vanquish ME treatment, BTL Cellutone’s therapeutic vibra-
tions enhance results  by supporting the elimination of fat 
cells through the lymphatic system.

OPENING DOORS
A benefit of having three devices with distinct but synergistic 

effects is that it opens the door to a wide range of patients and 
provides opportunities to customize outcomes. Patients close 
to their ideal weight can have fat reduction to achieve a chiseled 
or more toned look with the use of BTL Vanquish ME and BTL 
Exilis Ultra. Patients who are heavier will regain confidence in 
their appearance as they are able to fit into their clothes. What 
they can obtain with BTL Vanquish ME is a reduction around 
the whole circumference of the abdominal area when mea-
sured across abdomen, back and flanks.  Integrating  BTL Exilis 
Ultra, allows for further aesthetic improvements of the treated 
areas. Today, we can painlessly treat a wide range of patients by 
improving their shape and body image. n

We promote non-invasive fat reduction via our website, as well as in practice promotions and in-office educational materials. 
Our materials target patients who are interested in improving the appearance of their body and focusing on their health 
and fitness. All of our consultations with patients address overall healthy living, with an emphasis on diet and exercise, and 
we talk to patients about these topics during their treatment visits. We have even reached out to personal trainers in our area 
(many of whom, though fit, have taken advantage of the opportunity to undergo BTL Vanquish ME treatment for stubborn fat 
bulges or to get more definition). We make them aware of our treatment capabilities. We invite trainers to speak at our patient 
education programs and open houses.

Whether a patient is just starting a workout routine or has already been working out, the destruction of fat and loss of inches 
from BTL Vanquish ME treatment can make them feel better about their efforts and reinforce the desire to continue to workout.

REACHING PATIENTS

Before (left) and After (right)  4 BTL Vanquish ME, 

BTL Exilis Ultra and 4 Cellutone Procedures.

BEFORE AFTER

AFTERBEFORE
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T
his guide offers the “Top 5 Tips to implement 
Outcome Based Marketing (OBM)” strategies into 
your practice. To defeat commoditization and 
remain resilient to widespread “price wars,” many 

offices are successfully moving towards promoting the prac-
tice, not necessarily the brands used within the office.

Adopting OBM strategies for your business can help you 
dominate a local market, regardless of the promotional 
support you receive from a company. You can set yourself 
apart from other practices by creating a completely unique 
consumer experience that focuses on the intangibles and 
summation of the office experience. The below tips provide 
guidance and clarifications for incorporating OBM:

Commodities compete on prices, brands com-
pete on intangible attributes. If practices offer 
treatments in the same manner as their com-
petitors, they will continue to be evaluated by 
potential patients based on cost - the only vari-
able many practices set themselves apart with.

The strategy at its core entails taking indi-
vidual products out of the equation and 
instead basing your marketing around the 
total outcome a patient has, including the 
experience, relationship, and overall results.

   When product knowledge is taken out of 
the equation, consumers resort to the mak-
ing purchasing decisions with the criteria 
they are most familiar with: price. OBM 
warrants a strong approach to educating 
patients on the practice and individuals pri-
mary and secondary credentials. 

 Regardless of familiarity with a brand, 
patients can relate to and understand out-
comes. If one brand brings them into the 
practice, switching the conversation to 
outcomes is a natural way to reclaim the 
conversation and encourage the medical 
provider to make the treatment recom-
mendation versus the patient dictating their 
medical care.

  In simplest terms, the aesthetic medical 
community can learn from other industries 
that the total outcome offered can dictate 
the price rather than allowing competitors 
to set them. The goal of OBM is to reach 
a point where what you offer is no longer 
interchangeable with businesses that offer 
the same service.

By Tracy Drumm Weldon

OUTCOME BASED MARKETING (OBM)
[out-kuhm] [beysd] [mahr-ki-ting]

noun
1. Focusing on the collective outcome of an effort or action, rather than the metrics or tools used to create it.

1
2

5 TIPS FOR “OUTCOME 
BASED MARKETING” 

3
4
5
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Want MORE patients? YOU’RE in Control  

Today it’s easier than ever to be in control of your 
business. Many practices hope billboards or commercial 
advertisements will attract new patients and are sorely 
disappointed when these pricey investments don’t get the 
phone ringing.  The following five tips to DRIVE patients 
to your practice encourage offices to invest internally 
before depleting marketing dollars on empty external 
investments. 

Deliver – Great marketing can’t overcome poor service. 
One of the best ways to reach new patients is to make 
sure you are taking great care of your currents ones. Make 
it easy for patients to give feedback through surveys, 
comment cards, and having someone follow up with new 
patients after their first visit. 

Refer – A gentle and effective way to grow is to simply ask 
patients to refer.  This can be done by displaying a sign that 
says “the greatest compliment we can receive is a referral. 
Thank you for spreading the word about our practice.”

Invite - Invite patients to share all emails and printed 
practice materials by adding the line “Please share this 
with a friend” to the bottom of all collateral. This one 
sentence can double the marketing reach of your print 
and digital efforts. 

Validate your practice by increasing positive online 
reviews. Encourage happy patients to leave genuine 
feedback about their experience by having a business 
card made that thanks patients in advance for sharing 
their experience with others. The card can list the sites 
that you need a stronger presence on. 

Events are a fantastic way to meet new patients. Partner 
with a local business that has customers who match your 
target market and join forces to reach a new group of 
prospective patients. You could partner with a fashion 
boutique or hair salon, for example, and deliver a talk on 
the “Top 5 Tips to Look Great for Summer” at their open 
house. Consider seasonal and newsworthy event themes 
to differentiate your event from those of competitors.

EXTERNAL MARKETING SPOTLIGHT 

EXAMPLE: Consumers 
regularly pay the same 
price for the seemingly 
same service, a haircut. 
When two stylists pick 
up a pair of scissors, they 
are each using the same 
utensils. The results and 
total experience can be 
completely different 
and therefore warrant a 
significant price difference. 

Visit www.tdrumm.com  
for more aesthetic  
marketing pearls. 



THINK DIFFERENT TREAT DIFFERENT

The 30/30 club, 30% of the population has a BMI 
greater than 30, is underserved. Practices offering 

non-invasive fat removal therapy with spot treatments 
have to reject 30/30 patients. Stop the rejections and 
start capitalizing on the 30/30 club by thinking big to 

treat big with the BTL Vanquish ME™.

THINK BIG
BECAUSE EVERY BODY  

CAN’T BE SPOT TREATED

VISIT BTLVANQUISHME.COM

AFTER 4 TREATMENTS AFTER 4 TREATMENTSBEFOREBEFORE
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